






handled by humans, are the most approachable, and
one dairy cow in particular has played a prominent role in
Miller’s oeuvre.

Queenie is an 11-year-old dairy cow and “the local
matriarch of a diary herd. I’ve painted her no less than 10
times,” says Miller.

Queenie is among 10 cows featured in Miller’s Mini
Moo Canvas Print collection, a project she initiated late
last year. As described on Miller’s web site www.steel-
cow.com:

“Mini Moo Canvas Prints are handmade sculptural
prints of cow paintings… [and] are individually signed…
and are framed and backed in environmentally sustain-
able maple, allowing for display around the home or
office. Printed on canvas, Mini Moo Canvas Prints have the
appearance and feel of an original painting.”

The Mini Moos both contrast with and complement
other aspects of Miller’s work.

The biggest contrast is in terms of size. “I get really excit-
ed when I paint large,” she says, and so her original paint-
ings — whether they become Mini Moos or not — tend to
be rather imposing. The Mini Moos, on the other hand, are
“very intimate and they’re made to be picked up…It’s a
very tactile, small way to experience the cows. It’s very dif-
ferent from a gigantic painting.”

Meanwhile, the “environmentally sustainable maple”
that frames each Mini Moo hints at the wider concerns
motivate both Miller and her husband Josh, owner of J.L.
Miller Company, an Iowa-based environmentally progres-
sive furniture and cabinet company. 

“Doing things for a reason is really important to us,”
Miller says, pointing out that both her gallery and her hus-
band’s business are part of “1% for the Planet,” a project
devoted to good corporate citizenship on environmental
issues. 

Along this line, it is worth noting that Miller thinks of her
bovine subjects as more than mere portrait sitters. Though
declining to get too specific, she hints at the issues inherent
in using the animals for food and in the dairy industry. To
date, however, the politics of cows, as it were, does not play
an explicit role in her work, though “I’m certainly thinking
about those issues,” she says.

She has also been thinking about ways to give back

to an institution that she credits with
playing a key role in her ability to
realize her dream not only of being
artist, but of owning a gallery and
studio of her own. And so, her 11th
Mini Moo, “Tippie,” has been creat-
ed to benefit the University of Iowa
Tippie College of Business
Excellence Fund.

After finishing her art degree at
Bradley, Miller earned a second
degree in business at the University
of Iowa. In a happy confluence of
connections, Henry Tippie, after
whom the College of Business is
named, grew up on a dairy farm,
making the “Tippie” Mini Moo a truly
appropriate fundraiser.

And Miller is committed to the
fundraising aspects of the endeav-
or.

“The whole reason behind this Tippie project,” she
says, “was to raise money for the Tippie College of
Business. I don’t expect to make any money from this.”

In fact, at $59, the special Mini Moo sells for less than
the standard pieces in the series and 50 percent of the
proceeds go directly to the Tippie College of Business. Art
paper prints and greeting cards are also available with,
again, 50 percent of the sale price going to the college.

On May 16 from 5 to 7 p.m., Miller will be in atten-
dance at an open house at the Iowa Artisans Gallery in
Iowa City. The gallery is selling the Tippie Mini Moo without
taking a cut of the sale.

“We really appreciate what they’re doing…We’re
really hoping for a good turnout [at the open house],”
Miller says.

The Tippie project might not be about making money,
but Miller has recently undertaken a new endeavor that is
designed to put some money in her cash register. On a
strictly commission basis, she has begun painting dogs. Her
work under the “Petrayals” (www.petrayals.com) banner,
is similar to her work with cows in terms of both style and
approach.

Before undertaking a Petrayals painting,
Miller spends time with the dog in ques-
tion and takes a lot of photographs. As
with her paintings of cows, she makes a
concerted effort to capture the personal-
ity of the pet in question. 
“I do a painting based on the experience
I had with that animal,” she says.

In about three weeks, she delivers a
painting of a beloved pet.

The project stems from Miller’s relation-
ship with her own dog, Nan.

“Right before we opened the gallery
and studio we got a puppy,” Miller
remembers. “I started painting her for
something to do.”

Not only is Nan the original inspiration for
Petrayals, she is also devoted to making
sure Miller keeps working.

“She knows I go to work at a certain
time. If I’m running late, she’ll start growl-

ing at me and look toward the door. She’s a very serious
studio dog.”

Once she’s herded Miller to the studio, and assuming
she doesn’t have a photo shoot for the line of dog beds
she has inspired for Josh’s business, Nan can relax.

“When I paint, she’ll sleep at my feet,” says Miller.
With her studio in a three-story building that has been

in her family for generations and surrounded by beautiful,
hilly country that is home to plenty of cows — “I don’t have
to struggle to find subjects,” Miller says — the artist is happy
in Waukon. 

That said, the Millers may be taking to the road fairly
soon in an old Airstream trailer they have recently
acquired. They’ve reinvented the interior with aspects of
both of their businesses — including a spot for a cow paint-
ing. Given her penchant for stopping along the way to
gaze at her favorite animals, Miller will almost certainly fill
up her travels with plenty of pauses for making new bovine
friends.

“We’re going to take that Airstream and travel
around the United States and visit the cows,” she says.


